L

EQUITIES TRACKER, A BRAND THAT TAKES
ITS CUES FROM CLIENTS

Former economic columnist for the Star Newspaper and now founder of the much-
revered Equities Tracker started the equities research platform in 1999. Jim Vong
insists that the online investment tools of the, recently renamed, equities tracker
(formerly KLSE Tracker) is simply a means of reaching a wider audience; a more

well informed audience.

“Our mission has basically not
changed. It is to empower an investor,
professional or retails. The kind of
information and tools that will make
investment successful or rather improve
the chances of success. The mission has
not changed since we started collecting
and cleaning up data in 1984.”Adds the
economic veteran Jim Vong.

In terms of their clients, they have
international customers, including
major data suppliers of whom they are
not allowed to disclose. Local customers
include brokers who carry the information
for their Internet platform client. They
stake claim of a several hundred strong
subscriber list. Generally speaking, the
consumers of the website sign on not just
for the data but also for the research tools.
When you break it down into numbers,
they have three main categories of clients,
the international data suppliers, brokers
and individual subscribers looking to
invest.

The company was set up because
there existed a deep desire amongst the
general public to be educated in the ways
of investing. This need by the general
investing public, be it institutional or
retail, was the sort of a privilege access to
only those with a lot of money. Those who
could not subscribe to the big guns like
Bloomberg or Reuters or Thompson were
effectively cut out. The equities tracker
was a means of curbing this exclusivity
— To provide the other investors an
affordable research archive. The brand
was really born of that.

“I believe the name we use for our
product/service/company was simple
enough that it would be remembered. It

also related to the kind of information
that investors basically require. I guess it
just stuck,” says Jim Vong.

It is to empower an investor,
professional or retail was the primary
focus of the research archive. The kind
of information and tools that will make
investment successful or rather improve
the chances of success. The mission has
not changed since they started collecting
and cleaning up data in 1984.

Online Only Platform

The Equities Tracker is an Internet
only platform because there is no other
medium of communication that can
handle archives in the manner or the
degree that one would like. The last fifteen
years, since the popularity of the Internet
set sail, has seen the regard of online tools
like the Tracker, yield new esteem. Before
the advent of the Internet, ‘data mining’
was the only way to go. In other words
you search through a universe of data
for something specific. This is probably
the most costly process in research. So
just like an investment research tool, the
tracker is designed to allow you to search
or to filter for the relevant data.

When they went online in 1988
the Equities Tracker had close to 10
competitors. Some had deep enough
pockets and funded their effort to the
extent of almost thirty million Ringgit.
Luckily for Jim Vong and company their
competitors were not able to sustain this
lucrative surge of resources.

“We were limited by the kind of
money we had. We had very clear in
our minds, the kind and the quality of
archives that was required in order to

make investing successful. We had to pay
our way all these years but fortunately our
programming department was making
some money, so we were able to cross
subsidize our product.” Says Jim Vong

Much like a masthead of a newspaper
the message of their brand initiative and
brand image resonates throughout the
company’s staff and customers. They all
understand what the brand stands for,
as a result of this masthead. The archival
research service and the kind of data,
the quality of data that they can get from
this platform are clearly illustrated. The
expectation from the customers is there.
So, the employees know what they need to
deliver.

The equities Tracker has become
dominant because they are able to deliver
quality with information. They are able
to help investors understand the market
better. The most important thing, when
compared to the kind of investment
their customers are likely to make, is
that the entry level is very low and their
subscription prices are very reasonable.

“If customers diligently use the
archives and the tools properly the likely
hood is that over time they are unlikely to
loose money. The preservation of capital
is very important.” Says the long time
CEO of Equities Tracker.

Their clients get all the red flags and
are notified of the probable behavior and/
or performance of a company, as against
the performance of the market. They tend
to move independently of each another for
very sustained periods at a time.

The most important thing is to
empower an investor to get as deep
an insight into a company as possible.
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